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01 ECONOMY
Mexico is the second largest
economy in Latin America.

GROWTH
2021: 5.9% / 2022: 3.3% / 2023: 2.5%
Inflation +3%, triggers: supply chain
disruptions, domestic pressures.

02

RECOVERY 
Vaccinated population is rising. Activity
has rebounded. The recovery of the
labour market is still ongoing.

03

PEMEX
Support to PEMEX has increased to 1%
of GDP.

05

INVESTMENT
Weak since 2015. Reform reversals and
planned regulatory changes increase
uncertainty.

06

INFRASTRUCTURE
Public spending is low in international
perspective. Infrastructure gaps remain
significant.

07

04 RENEWABLES
Huge potential.

FEMALE WKFC
Participation at 38.5% is low
(2021).

08

Mexico Profile



Mexico needs more investment in
infrastructure to guarantee fuel.

Large manufacturers sell through 
distributors, which can be 
wholesale distributors that sell to 
retail distributors (which in turn 
sell directly to the service 
stations) or they can work with 
distributors who work directly 
with the service stations.

2013 energy reform: significant
changes, increasing the existing
regulation for the service
stations, opening the market to
new competitors (many of them
are international players) and
raising the need to have a better
offer on the service stations for
the end-users.

Pemex:
Before 2013: 100% of the market
2018: Lost 30% of the market
2022: It has lost 47% of the market
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Mexico Fuel Industry



Mexico Fuel Industry
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01 ECONOMY
Colombia is the fifth largest economy
in South America.

GROWTH
2020: -6.8% / 2021: 9.5% / 2022: 5.5% /
2023: 3.1%
2022 Goal Inflation back to 3%, after a
pick up in 2021.

02

RECOVERY
Economy has recovered remarkably well
from the COVID-19 crisis. Key factor:
strong fiscal and monetary policy.

03

INFORMALITY
Informal employment affects 60% of
workers.

05

INVESTMENT
Expected to rebound gradually in 2022.

06

INFRASTRUCTURE
Major infrastructure projects: 4G/5G
road network / Bogota metro.

07

04 RENEWABLES
Electricity generation capacity is based
to 70% on renewable sources.

FEMALE WKFC
Participation at 41.5% is low
(2021).

08

Colombia Profile



Colombia needs to expand
transportation and storage
infrastructure and open up
imports to make supply options
more flexible.

For 2022, a 10% increase in fuels 
demand is expected,  and from 
2023 to 2030, a sustained growth 
of 3% per year.

2022: New technical regulation.

Suppliers for service stations: the
predominant group is the
equipment and accessories
distributors, followed by the service
companies. Most companies are
small and medium size.
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Colombia Fuel Industry



Colombia Fuel Industry
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Service Stations in Colombia 2022 Colombian Market - Brands
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BUILDING 
VALUE

BUILDING 
BRAND

BUILDING 
MEMBERSHIP

PEI – Latin America Strategy

Members in 25 countries of the Latin America region.
International region with more members.

+100
members



PEI – Latin America Strategy

BUILDING 
VALUE

71
Resources
in Spanish



PEI – Latin America Strategy

BUILDING 
BRAND

+375
Attendees
Webinars in Spanish



PEI – Latin America Strategy

BUILDING 
MEMBERSHIP

Focus on
Acquisition
Retention





Don´t let that others define 
you for your gender

Be brave, be bold

Learn all the time and 
from everything

3 great lessons of my life
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